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WHO AM I?
JACK CAMERON-DOLAN
To put it simply, I am a public relations, marketing and brand
communications practitioner. I have a plethora of
experiences working alongside global brands on diverse and
exciting marketing campaigns, as well as the various logistical
elements that come with this; setting and managing campaign
objectives, research and data collection, measuring
engagement and levels of success, and more.

PR & BRAND COMMUNICATIONS
BA (Hons), Leeds Beckett University
Sep 2020 - July 2023

CREATIVE MEDIA PRODUCTION
BTEC, Leeds City College
Sep 2018 - July 2020 



CV
The easiest way to get a feel for
my work history, skillsets, as well
as all the places you can find me.



PREVIOUS EXPERIENCE



GLOBCOM 2022
IN COLLABORATION WITH

FC BARCELONA
THE PROJECT
Our team's work for the Global
Communications Project involved
collaborating with FC Barcelona to
formulate a creative, exciting and large
scale campaign focusing on developing
new target audiences within younger
generations. With no limit to our budget,
and a global scale to contend with, we were
tasked with a range of goals including;
identifying new channels and platforms to
engage with our target audience, defining
KPIs as well as various other methods of
determining success, and finally doing all
of this within a detailed and strictly laid out
schedule.

MY ROLL
My roll for the campaign involved a variety of
tasks that allowed me to flex my skills. This
included:

Copy-writing
Creating high quality and informative press
releases
Conducting target market research, in
addition to developing methods in which to
utilise that information in our overall
campaign
Drafting design prototypes for potential social
media usage
Identifying concrete methods to bring social
media into our campaign in a way that aligned
with the organisation's mission statement

OVERALL EXPERIENCE
The experience of working with the
Global Communications Project to
collaborate with such a well-known and
beloved brand was almost a dream come
true for me, providing me with one of my
first practical and real tastes of
marketing for a brand. Being given a
brief, participating in client
consultations, working as part of a global
team and bringing all of that together
under a strict deadline gave me an
invaluable experience that informed
much of the mindset I have today.



TEMPLEMERE PR 
ORGANISING THE OPENING OF A
LUXURY LOUNGE IN SINGAPORE

THE PROJECT
London-based PR firm Templemere
assigned a brief with the task of
organising an event-based campaign for
the opening of a new luxury airport
lounge located in Singapore. The
campaign needed to be incredibly
detailed, involving specific budgetary
delegations, a timeline of the entire
process from initial pitch to roll-out, as
well as devising an overall creative and
unique event that highlighted the
lounge's luxurious features and business
class service. There was also the need to
incorporate social media marketing that
could be used long-term to promote the
lounge going forward.

MY ROLL
For this campaign, I took on the roll of team lead,
organising three other individuals as well as
myself and guiding us to success. Creating said
success required me to meet several key criteria:

Assign group roles relevant to each members
experience and skillset
Conduct research audits of the airline sector
and the organisations that inhabit it,
identifying potential opportunities for our
campaign
Developing social media strategies to promote
our event, as well as create a more coherent
social media portfolio for the organisation
Devise a number of KPIs relevant to the
project

OVERALL EXPERIENCE
Working with Templemere on their
assigned brief was a fresh experience
that brought on several challenges that
tested my knowledge of marketing.
Devising a campaign within a sector that
I knew little about was initially
intimidating, but by utilising the
knowledge I had accumulated through
previous projects, as well as my studies, I
was able to lead our team to success and
formulate a creative campaign that truly
stood out.



GRAYLING PR
YO! SUSHI SUMMER CAMPAIGN

THE PROJECT
Grayling, another London-based PR firm,
presented the opportunity to create a
campaign that would take place over the
summer holidays, targeting Gen-Z
consumers as well as families looking for
fun events to participate in during the
school break. The brief included setting
out measurable goals and objectives,
creating an original, cheeky and
authentic campaign idea, in addition to
generally driving sales and footfall for
stores across the UK.

MY ROLL
My work in this campaign centered around a
number of key tasks that laid the groundwork for
the event and the aspects that brought it all
together, including:

Pitching my idea to the team and university
tutors for initial feedback, ultimately proving
successful and becoming our central
campaign idea
Organising the integration of social media
coverage as well as general communications
to shine a spotlight on the campaign as it
progressed
Creating consumer incentives to visit YO!
stores and intertwine them with the campaign 

OVERALL EXPERIENCE
Taking on Grayling's brief and building a
campaign with my team within the food sector
was a new and uniquely challenging
experience that forced our group to really do
our homework. Devising effective campaign
strategies, relevant KPIs/measurable
objectives and goals, as well as organising
effective social media utilisation for this
campaign was a challenge that felt not only
meaningful through giving families and young
people fun new experiences, but also intimate
in the sense that so much of our group's
personalities were poured into creating a
campaign that was fresh and exciting.



WEBSITE

My website acts as a portfolio of my writing
capability, as well as a showcase of my
interest in the PR and marketing world.
Included in it is a number of articles relating
to marketing, in addition to blogs on various
forms of media that both demonstrate my
ability and interest in writing, both long and
short-form.

To access my website, click here

https://jackcameronwork.wixsite.com/mysite


WEBSITE ARTICLE
EXAMPLE

Click here to read the full article

https://jackcameronwork.wixsite.com/mysite/knowing-company-history


BLOG POST
EXAMPLES



PERSONAL SOCIAL MEDIA
MANAGEMENT
INSTAGRAM COMMUNITY PAGE

My Instagram gaming community page initially
began as a personal space for me to post and
discuss with friends the games I liked, especially the
hugely popular RPG franchise Fallout. Overtime,
however, this page quickly began to grow in
popularity, and I adjusted my management of it
from a hobby, to more of a chance to experiment
and develop my skills in managing a social media
channel of my own; finding new ways to grow,
collaborate, expand my own knowledge of content
creation, as well as to better understand how social
media algorithms function and to manufacture my
content in a way that works cohesively with that.
Nearly a decade later, and I am proud to continue
working on this personal project that ultimately led
me down the path of marketing and PR.

Examples of posts created via Photoshop, as well
as engagement numbers produced over the last 

three months



PERSONAL SOCIAL MEDIA
MANAGEMENT
TIKTOK COMMUNITY PAGE

My TikTok community page formed as a bi-product
of the success I found on Instagram, acting as an
extension to another social media site that carries
over my existing brand with new content more
relevant to TikTok's platform and media type. It
also proved to be a method in which I could
experiment more with video based content,
working with editing softwares as well as the tools
TikTok has available to produce different content
compared to what could be seen on my primary
account. My work on Tiktok managed to find
success from carving out a niche community, in
addition to giving me the opportunity to attune my
community engagement skills through content
that incentivised interaction.

Examples of short-form videos I edited/produced that
managed to find success across TikTok



HOWARD CIVIL ENGINEERING
POST-GRAD WORK

After exiting my university studies, the obvious next step for me was securing work in my field of study. I was  
lucky enough to secure a position at Leeds-based construction organisation Howard Civil Engineering, as
their lead marketing executive. With this role, I've been able to launch myself into a career in public relations,
brand communications & marketing, and social media management.

My work at HCE involves writing
newsletters, managing social media
profiles and exploring new ways of
growing these, orchestrating unique and
innovative marketing campaigns, setting
and achieving relevant organisational
KPIs, improving SEO usage across HCE
online activity, and more. 



WORKPLACE DESIGN
EXAMPLES



WORKPLACE DESIGN
EXAMPLES

The images here are concepts
I drafted for Howard Civil
Engineering’s upcoming

website redesign. I took a
leading role in orchestrating

the design process alongside
our agency partner, putting

together content as seen here
to help guide the web

developers using feedback
from my directors, as well as

ideas the agency had brought
forward.



WORKPLACE DESIGN & ANALYTICS
EXAMPLES

One of the driving forces behind my love of
marketing and social media management is
the ability to be creative.

To celebrate 2023 in style, I created my own
“Wrapped” format for Howard Civil
Engineering, taking inspiration from
Spotify’s iconic yearly round-up and
applying it to our own organisation.

The end result is something I’m incredibly
proud of, successfully recounting the
company’s various successes in a visually
interesting, engaging, and recognisable way.


